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BAMG 1100 Introduction to Business 3 Credit 
Hours 

Prerequisites:   None 

Goal To provide students with the general knowledge of the modern business 
environment to enhance their understanding of the characteristics and 
activities of a business environment 

Objectives Outcomes 

The course will enable the students to: 

1. Be familiar with the characteristics and 
activities of current, local, national, and 
international business. 

2. Explore the internal and external forces that 
effect business. 

3.  Investigate the functions of management, 
marketing, production, accounting and 
finance 

  

The students should be able to: 

1.       Define business terms and concepts. 

2.       Recognize the functions of any business 
organization. 

3.       Differentiate between the different types of 
business organizations and recognize the 
advantages and disadvantages of each one. 

4.       Analyze practical cases in order to apply the 
fundamental business concepts. 

5.       Examine the way business operate in the 
major functional areas of production and 
operation, marketing, accounting, information 
and control and to apply some of these basic 
practices to given situations. 

6.       Evaluate economic, social, legal and ethical 
systems that affect     the business. 

7.       Recognize regional and global business 
environments. 

8.       Define management terms and concepts 
including planning, organizing, coaching, 
supervising and controlling. 

9.       Demonstrate leadership skills by 
participating in individual and group activities 
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BAMA 1101 Business Mathematics 3 Credit 
Hours 

Prerequisites:  None 

Goal The goal of this course is to presents math skills and knowledge that can 
be applied to solve financial problems.   

Objectives Outcomes 

The course provides step-by-step guidance 
through sample problems and solutions related to 
banking, credit, basic finance and investment. 
Students in this course will also gain an 
understanding of financial instruments and 
terminology used in business finance such as 
compound interest, annuities and promissory 
notes. 

Finance plays a major role in our lives--car loans, 
mortgage payments, retirement plans, real estate 
investment--and knowing how to calculate the 
cost of borrowing or the return on investment is 
important to us 

  

The students should be able to: 

1. Explain and compute basic Algebraic 
operations (fundamental Principles of 
Algebra, derivatives, partial and total 
differentiation, maxima & minima. 
Mathematical progressions (AP & GP), 
Compounding & discounting). 

2. Define the different ways in which 
interest on money can be calculated.  

3. Explain the meaning of simple interest, 
compound interest, equivalent rates of 
interest, promissory and demand notes, 
annuities, perpetuities, capitalized cost, 
depletion allowance, stocks and bonds.  

4. Undertake the computations for 
problems of interest, annuities and 
perpetuities, capitalized cost, depletion 
allowances, stocks and bonds.  

5. Use the results of mathematical 
calculations to help evaluate various 
options in reaching financial decisions, 
whether personal or business-related.  

6. Evaluate and select financial 
arrangements, which are best for the 
student as a consumer.  
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ITAD 1100 Advanced IT Skills 3 Credit 
Hours 

Prerequisites:   None 

Goal Expose the students to Office automation software 

Objectives Outcomes 

This course introduces the fundamentals of 
applications programs, using the Microsoft Office 
suite as a typical example.  

  

  

  

The students should be able to: 

1. Differentiate the categories of software: 
operating system (including communications 
software and user interface) and 
Applications software (pre-packaged, or 
Custom-built).  

2. Make use of “keystroke” and “mouse” 
movements to perform fundamental 
exercises in all two applications within the 
suite.  

3. Demonstrate the ability to navigate and 
utilize the hypertext “help” system as a 
troubleshooting tool.  

4. Demonstrate the common commands and 
functions of Word and Excel in a variety of 
applications.  

5. Demonstrate the common commands and 
functions of Access and PowerPoint in a 
variety of applications  
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BAAC 1102 Principles of Accounting  3 Credit 
Hours 

Prerequisites:  Non 

Goal A principle of Accounting is an introductory course intended to develop an 
understanding of the environment, role, and basic principles of accounting, 
primarily from the standpoint of the user of financial information. 

Objectives Outcomes 

To provide the student with an understanding of:  

1. The preparation and understanding of 
financial reporting for users external to the 
firm. 

2. The concepts and standards underlying the 
accounting procedures used to measure 
business performance.  

3. The use of accounting information for 
business decisions and as a basic language 
of business 

  

The students should be able to: 

1. Analyze business transactions using 
accounting and financial terms.  

2. Record business transactions as entries in 
general, special, and multi-column journals.  

3. Post journal entries to the general and 
subsidiary ledger accounts.  

4. Balance the general and subsidiary ledgers.  

5. Use work sheets to aid in adjusting and 
closing ledger accounts, and preparing 
financial statements.  

6. Prepare classified financial statements with 
supporting schedules.  

7. Prepare end-of-period adjusting, closing, 
and reversing journal entries.  

8. Account for a merchandising business, 
including its inventories and receivables.  

9. Account for partnership and corporate 
businesses.  

10. Control cash transactions and prepare bank 
reconciliation.  

11. Prepare basic payroll forms and entries  
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BAMK 1205 Principles Of Marketing 3 Credit 
Hours 

Prerequisites:  BAMG 1100 Introduction to Business  

Goal To enable the student to overview the nature, significance and main 
concepts of marketing function in modern business organization and the 
effect of marketing environment on it. In addition to applying marketing 
techniques to wide variety of setting. 

Objectives Outcomes 

To enable the student to understand: 

1. The important role of marketing in modern 
economics. 

2. The dynamics of and opportunities in 
consumer and business markets. 

3. The various elements of marketing mix's. 

4. The marketing concepts, methods and 
practices that is important to mordent 
enterprises. 

  

  

The students should be able to: 

1. Apply knowledge of marketing concepts and 
techniques in business environment. 

2. Define marketing research and analysis its 
role and effects on business organization. 

3. Identify and target marketing population. 

4. Identify various elements of marketing mix. 

5. Recognize the deferent methods of 
marketing promotion 

6. Define product classification and 
development. 

7. Recognize different channels of distribution. 

8. Recognize the different pricing methods. 

9. Identify deferent types of marketing 
communication. 

10. Apply marketing decision-making basis on 
case report. 

11. Produce marketing project individually and in 
a group. 
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BAEC 1203  Principles of Microeconomics 3 Credit Hours 

Prerequisites:  BAMG 1100 (Introduction to Business) 

Goal To enable the student to acquire a basic understanding of micro-economic 
concepts and gain the knowledge of how to study the behavior of small economic 
decision units, concerning the behavior of individuals, household, firms, industries 
and resource owners 

Objectives Outcomes 

The course will enable the 
student to understand basic 
microeconomic concepts, 
areas and tools. Also it will 
develop an interest in 
economic issues and 
problems in a real word 
environment.  

 

 

The students should be able to: 

1. Describe and explain the central economic problems facing any 
society and the role of scarcity, choice and opportunity cost in those 
problems.  

2. Explain how these economic problems are solved by the price system 
in a market economy and how the same problems are solved in 
centrally planned economies.  

3. Discuss the applications of the scientific method to economics and 
distinguish between positive and normative statements.  

4. Explain how demand and supply interact to determine prices of goods 
and services and the quantities exchanged.  

5. Apply demand and supply analysis to a variety of topics in a market 
economy, including problems of price controls and rent controls, 
minimum wage laws, the effects of taxes and subsidies, and the 
determination of imports and exports.  

6. Describe and explain the relation between cost of production and 
output produced in the short run and the long run.  

7. Distinguish between technological efficiency and economic efficiency.  

8. Define the factors (firm size, product differentiation, economies of 
scale, and barriers to entry) that determine the structure of different 
markets (perfect competition, monopolistic competition, oligopoly, 
monopoly).  

9. Explain how the market structure affects the behavior and 
performance of the industry, in particular, the relationship between 
product price and the cost of production and the efficient use of 
society's resources.  

10. Describe the role of competition policy and the regulation of natural 
monopolies in economic performance.  

11. Explain how individual and family incomes are determined in the 
economy.  

12. Apply the concepts of elasticity to real economic and business 
problems  
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BAST1206 Managerial Statistics 

 

3 Credit 
Hours 

Prerequisites:  
BAMA 1101  (Business Math) 

Goal 
This course is designed to provide students with knowledge on how to 
solve business problems by applying statistical principles.  

 

Objectives Outcomes 

The objectives of this course are to provide 
students with adequate statistical tools and 
enable them to understand some basic 
descriptive and analytical statistical method. 
Topics covered include regression and correlation 
analysis and time-series. Also students in this 
course will: 

 Understand and discuss some of the 
issues and problems associated with 
collecting and interpreting data from 
surveys, and other statistical studies.  

 Understand the concepts of probability, 
random variables and their distributions, in 
particular the binomial distribution and 
normal distributions.  

 

 

Upon the completion of the course students 
should be able to:  

1. Design surveys and collect relevant data. 

2. Present results in a logical and readable 
format.  

3. Identify techniques to consider a structured 
problem. 

4. Summarize and present statistical data by 
using means, measures of dispersion and 
graphs.  

5. Estimate population parameters from sample 
statistics with appropriate confidence intervals.  

6. Present data using different types of graphical 
and tabular representation. 

7. Use simple and multiple regression models to 
estimate and test for linear relationships 
between a dependent variable and one or more 
independent variables.  

8. Compute simple and multiple correlation 
coefficients.  

9. Use a time-series model to identify and 
calculate trend and seasonal variation. 

10. Work as a member of learning set/group.    
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BAMG 1207 Principles of Management 3 Credit 
Hours 

Prerequisites:  BAMG 1100 (Introduction to Business) 

Goal To provide students with an overview of the roles, functions, and 
responsibilities of management. 

Objectives Outcomes 

The course will enable students to understand 
the fundamentals concepts and principles of 
management, including the basic roles, skills, and 
functions of management. Students will be 
knowledgeable of historical development, 
theoretical aspects and practice application of 
managerial process.  

 

 

 

The students should be able to: 

1. Define management terms and concepts 
including planning, organizing, coaching, 
supervising and controlling 

2. Compare and contrast various management 
theories-systems and discuss how different 
schools of management contributed to the 
study and practice  of management 

3. Identify the skills needed for supervisory, 
mid-level, and top-level management 
positions. 

4. Compare  management  of today with that of 
earlier periods and explain why businesses 
today are considered open systems 

5. Describe the  relationships between and 
among an organization's mission statement, 
plans, goals, and objectives' 

6. Summarize steps in the formal planning 
process 

7. Describe the steps in he decision-making 
process 

8.  Examine the current topics in management 
such as ethical issues, global issues, 
managing diversity, and motivation 

9. Apply managerial principles through 
analyzing typical management situations 
presented in the class. 
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ENGL 2108 Business Communication 3 Credit 
Hours 

Prerequisites:  ENGL 1100 (Advance Writing I) &  ENGL 1200 (Advance 
Writing II) 

Goal To introduce students to the relevant and appropriate business 
communication skills which will provide the basis for further enhancement 
and development in later courses to enable them to communicate 
effectively in a realistic business settings 

Objectives Outcomes 

The course should enable the student to: 

1. The theoretical-part of communication 
(background and sources of   communication 
theory). 

2. The practical-part of communication (the 
tools of Communication as it applied). 

3. The applications of communication 
(presentations, literacy…etc.).  

  

  

The students should be able to: 

1. Choose and use communication methods 
and strategies appropriate to specific 
business situations including the proper use 
of telephone, fax, and e-mail. 

2. Record and summarize information, 
instructions, and ideas to help solve 
business problems. 

3. Apply commonly accepted standards of legal 
and ethical behavior when carrying out 
business communications. 

4. Plan and prepare for the formal and informal 
meetings. 

5. Apply a variety of communication skills, 
methods, and strategies to communicate 
effectively in business situations 

6.  Work independently and as a member in a 
team. 

7. Apply appropriate formatting techniques to 
create word-processed business documents. 

8. Apply interpersonal and team work skills to 
generate solutions to business problems and 
challenges.  
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BAEC 2204  Principle of Macroeconomics 3 Credit 
Hours 

Prerequisites:  Microeconomics (BAEC1203) 

Goal To enable the student to learn to deal with large-scale economic 
phenomena so, he/she will be able to evaluate national and global 
economic. 

Objectives Outcomes 

The course will enable the student to 
understand the key aspects and 
areas of macroeconomics to be able 
to develop overall knowledge of 
large-scale economic phenomena. 

  

 

 

The students should be able to: 

1. Describe and explain the central economic problems 
facing any society and the role of scarcity, choice, and 
opportunity cost in these problems.  

2. Explain how the following key aggregate economic 
variables are defined and measured: the price level, 
national income, employment, unemployment, the labor 
force, the unemployment rate, the rate of inflation, the 
exchange rate.  

3. Explain how national expenditure and national product 
are measured and how the equilibrium level of national 
income is achieved.  

4. Discuss the advantages and limitations of gross national 
product as a measure of human welfare.  

5. Explain how the price level and national income change 
in the short run and long run.  

6. Explain the role of monetary and fiscal policy on the 
economy in relation to government debt and deficits and 
under both fixed and flexible exchange rate systems.  

7. Explain the role of money in the economy and how banks 
use the money supply to influence economic activity.  

8. Explain the difference between fixed and flexible 
exchange rate systems, how exchange rates are 
determined, and what factors may cause them to change.  

9. Explain the main causes and consequences of inflation 
and discuss the G.C.C.  Countries experience with 
controlling inflation.  

10. Define the different types of unemployment and explain 
how each affects government policy.  

11. Explain the main sources of economic growth and 
discuss the costs and benefits of economic growth.  

12. Recognize the features and socio-economic 
characteristics and functions of Oman economy  
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BAMG 2211 Entrepreneurship 3 Credit 
Hours 

Prerequisites:  Principles of Management ( BAMG  1207) 

Goal To introduce the student to entrepreneurship phenomenon 

Objectives Outcomes 

The student will be exposed to the theory as well 
the experience associated with entrepreneurship. 
The course will cover such area as financial 
management and planning, legal regulation, 
concepts and tools in developing new venture, 
communication tools in small business. 
 
 

 

The students should be able to: 

1. Explain the vital role played by 
entrepreneurs and small business in the 
global economy.  

2. Define entrepreneurship and describe how 
entrepreneurs are different from other 
business-people  

3. Define small business and identify the 
industries in which most small firms are 
established  

4. Compare the advantages and 
disadvantages of small business.  

5. Analyze the small business opportunities for 
women and the special challenges faced by 
this entrepreneurs  

6. Describe how the small business 
administration functions.  

7. Recognize the important contemporary topic 
such as family business, small business 
risks, and government regulations.  

8. Recognize management process and 
operation management for the small firm.  

9. Develop a working model of 
entrepreneurship by creating a small 
business plan. 
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BAFI 2109 Financial Management 3 Credit 
Hours 

Prerequisites:  BAMA 1101 (Business Mathematics), BAEC 1203 
(Microeconomics) 

Goal This course aims to treat the introductory topics and issues in finance that 
are of concern to the managers and all those in need to acquire practical 
mathematical skills to make financial decisions 

Objectives Outcomes 

The objectives of this course are to further 
the understanding of accounting, business, 
economics and mathematics. Students will 
be able to learn how to use financial 
statements and how to plan appropriate 
action. Also, they will learn how to prepare 
budgets, analyze investment options, and 
determine the best means of financing 
business endeavors. Furthermore, students 
of this course will discover ways of 
assessing both the return and the risk 
involved in a firm's finance decisions. The 
focus will be on solving practical business 
problems, similar to those will be 
encountered in the workplace 

 

The students should be able to: 

1. Recognize the role of financial management 
within the organization and with regard to average 
stakeholders.  

2. Read, interpret and create standard financial 
statements.  

3. Analyze financial statements to evaluate and 
forecast.  

4. Manage and evaluate a firm's working capital.  

5. Use the time value of money to value the cost of 
capital. 

6. Evaluate the cost of debt, preferred stock and 
common stock.  

7. Demonstrate the application of various capital 
budgeting techniques. 

8. Evaluate risk in the capital budgeting process.  

9. Demonstrate the capital markets impact on a 
firm's ability to raise funds. 

    

  

  

 

 

 

 

 

 

 

 

 

 



HIGHER COLLEGE OF TECHNOLOGY 
Business Studies Department 

 

 13 

 

 

 

 

 

 

 

 

 

 

 

 

 

ENTW 1100 Technical Writing I  3 Credit Hours 

Prerequisites:  Successful completion of the Foundation Advanced Level 

Goal This course teaches basic academic and technical writing skills to enable students to 

communicate effectively and clearly. It also develops critical thinking skills. Students will learn 

to analyze required readings and discover ideas that they can use for writing essays. They will 

also learn to use basic vocabulary relevant to different technical contexts. In addition, they will 

learn research skills pertinent to their subject area studies and future work environments.  

Objectives Outcomes 

The course will enable the students to: 

1. Promote active learning 

2. Encourage discussions 

3. Provide writing practice specific to academic and 

technical situations 

  

 

The students should be able to: 

1. Develop organizational skills in writing.  

2. Write well-organized, well-developed essays of 

comparison/contrast of at least four paragraphs.  

3. Write well-organized, well-developed business and 

scientific descriptive essays of at least four paragraphs to 

describe place, animals and things (e.g. objects, services) 

4. Write a well-organized, well-developed paragraph to 

interpret/discuss results/charts.  

5. Effectively use basic vocabulary relevant to different 

technical contexts.  

6. Develop critical thinking skills.  

7. Develop the research skills of paraphrasing, quoting, 

referencing and interpreting/discussing charts. 

8. Monitor, check and revise one’s own work or that of other 

course participants, giving feedback.  
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ENTW 1200 Technical Writing II 3 Credit Hours 

Prerequisites:  ENTW 1100 – Technical Writing I 

Goal This course is a continuation of ENTW 1100. This course teaches students the 
technical communication skills which enable them to communicate effectively and 
clearly using technical genres based on real life situations. They will use English for 
academic purposes and develop their writing skills in an integrated manner, making 
use of the listening, reading and speaking skills. Students also use the skills of 
presentation delivery using technology such as computer, laptops, LCD and Smart 
Board. 

Objectives Outcomes 

The course will enable the students to: 
1. Use strategies to select resources, and interpret and 

synthesize key information and ideas from a range 
of texts. 

2. Practice writing in various academic situations. 
3. Contribute to small group discussions, listen and 

respond to the ideas of others, and give considered 
reasons for own opinion. 

4. Listen to and produce a range of spoken texts 
dealing with challenging themes and issues. 

5. Design questionnaire and present orally. 
  
 
 

 

The students should be able to: 
1. Use effectively various pre-writing techniques to 

generate or clarify ideas to coherently plan, 
introduce, develop and conclude a topic. 

2. Write well-organized essays of cause and effect 
(free writing) and process and procedure (free and 
guided writing), showing evidence of significant 
planning. 

3. Express ideas in clear, acceptable English using a 
wide range of grammatical structures. 

4. Organize writing in a logical sequence using linking 
words. 

5. Write in an appropriate style, showing awareness of 
audience. 

6. Adhere to the conventions of the mechanics of 
writing, paying attention to layout, spelling and 
punctuation. 

7. Edit one’s own work. 
8. Write two research questions for a given topic  
9. Read at least one electronic and two printed sources 

critically as part of literature review to use others’ 
information and ideas.  

10. Design a questionnaire and collect data and 
information from secondary sources, such as printed 
materials and electronic devices for assignment.  

11. Analyze the data collected from questionnaire using 
charts and tables. 

12. Interpret the analyzed data in order to provide 
explanation for the phenomenon investigated in the 
research. 

13. Locate source materials in the library and on the 
Internet, evaluate their usefulness, relevance, and 
credibility, and then incorporate them into an 
assigned task with in-text citations and full reference 
list.  

14. Write reports including tables, charts and other 
images where necessary. 

15. Deliver a presentation on the assignment topic using 
LCD and laptop.  



HIGHER COLLEGE OF TECHNOLOGY 
Business Studies Department 

 

 15 

 

BAFI 2210 Financial Institutions & Services 3 Credit Hours 

Prerequisites:  Financial Management (BAFI 2109) 

Goal To introduce the students to the wider financial services sector and its component 
institutions. Also, it will equip students with knowledge of the wide range of financial 
institutions currently available and their main functions 

Objectives Outcomes 

The course will enable students to understand the roles, 
characteristics, and operations of financial institutions. 
The course will endeavor to develop student's 
appreciations of the interrelationship between providers 
of financial services and the role of intermediaries. 

  

  

 

The students should be able to: 

4. Recognize the terminology of finance and the 
financial matters 

1. Identify the role of non-bank and bank institutions in 
money and capital markets 

2. Analyze the financial markets within a framework of 
flow of funds accounts 

3. Recognize the functions of the financial markets in 
providing the link between saving and investments 

4. Analyze these functions within the context of the 
suppliers of loan able funds and the demanders for 
loan able funds 

5. Identify the role of non-bank financial intermediaries 
and their financial instruments. 
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PHIL3108 Business Ethics  3 Credit Hours 

Prerequisites:  None 

Goal The subject equips you with the highest ethical standards that will guide you through 
real life dilemmas. 

Objectives Outcomes 

To enable the student to: 

1. It enables you understand the concept of values. 

2. Understand and define different terms related to 
ethics. 

3. Understand Islamic and Omani values. 

4. Understand and respect ethnic and cultural diversity. 

5. Gain the highest work ethics. 

  

  

The students should be able to: 

1. Define different terms related to ethics: values, 
norms, ethical dilemma, ethical lapse. 

2. Understand how values develop. 

3. Understand the effect of religion and society on 
values. 

4. Understand the effect of Islamic and Omani values 
on work ethics. 

5. Define the concept of ethnic and cultural diversity, 
and understand its importance for society and the 
world. 

6. Appreciate working with people from different 
ethnicities and cultures. 

7. Function in a moral and ethical manner in your life. 

 

 

 

 

 

 

 

 

 



HIGHER COLLEGE OF TECHNOLOGY 
Business Studies Department 

 

 17 

 

 

BAEB2203 E- Commerce 3 Credit Hours 

Prerequisites:  Information Systems and Multimedia (ITSE1100) 

Goal This course covers the technological concepts, and the activities of design and 
implementation of a typical e-commerce application. 

Objectives Outcomes 

Gain hands-on experience in the design and 
implementation of an e-commerce, using a 
development platform such a Site Server.  

 

 

 

 

 

 

 

The students should be able to: 

 Describe 

o What Electronic Commerce is, 

o  How it is being conducted and managed, and  

o What are the major opportunities, limitations, issues, 
and risks? 

 Give a brief knowledge about Internet infrastructure, strategy 
formulation and implementation, technology concepts, public 
policy issues, and capital infrastructure in order to make 
effective business decisions. 

 Present a framework for the study and practice of e-Commerce 
with business strategy at the core surrounded by four 
infrastructures; 

o The technology infrastructure that underlies the 
Internet,  

o The media infrastructure that provides the content for 
businesses,  

o The public policy regulations that provide both 
opportunities and constraints, and, 

o The capital infrastructure that provides the money and 
capital to run the businesses. 

 Explore the core concepts of New Economy strategy and 
associated enablers enriched by a wide variety of examples, 
case studies, and explanations culled directly from practice. 

 Link-ups between different e-commerce sites. 

 Apply Security and legal issues on doing business with e-
commerce.  

 Apply Transaction integrity, electronic payment systems, 
internet marketing, retailing, corporate finance, intranets, supply 
chain management, and manufacturing. 

 Study the models like B2B, B2C, G2C, P2P transaction, 
component based designs.  
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BAEB 4200 Management Information System  3 Credit Hours 

Prerequisites:  None 

Goal 
To equip students with knowledge and skills of using computer-based information 
systems in business management activities. 

.  

Objectives Outcomes 

The course will enable students to understand the role 
of technology and systems related to challenges for 
business professionals. They will know all the processes 
of information systems and business. 

 

 

 

Students will be able to: 
1. Define information systems 

2. Describe the relationships between technology 
and business activities. 

3. Recognize the models and frameworks of 
Information System 

4. Define concepts of basic decision- making and 
basic communication and describe the roles of 
different types of information systems in 
communication and decision- making. 

5. Identify different ways of increasing efficiency 
and effectiveness of internal operations (e.g. 
empowerment, structuring…etc.) 

6. Work individually and in a team 

7. Work with highest codes of ethics 

8. Communicate effectively in English 

9. Utilize the available information sources 
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BAMA 3113 Research Methodology 3 Credit Hours 

Prerequisites:  Managerial Statistics (BAST1206) 

Goal  Enhance the students understanding and appreciation of the importance of 
research in business community. 

 Enhance the student's independent enquiry and exercise of judgment. 

 Strengthen student's interaction with the business community. 

 Enhance student's logical and critical abilities. 

Objectives Outcomes 

The course should enable the student to: 

1. Understand and appreciate the meaning of research 
techniques. 

2. Learn the scientific methods for conducting research. 

3. Learn how to present the results. 

 

 

The students should be able to: 

1. Apply the knowledge and understanding gained  

2. Apply the principles of research techniques and 
methods. 

3. Recognize types and sources of data required for 
conducting a research. 

4. Conduct and prepare sampling surveys. 

5. Apply scientific methods of data collection. 

6. Present survey results in a readable way using 
tables and graphical methods. 

7. Present findings in a properly formatted research 
reports. 

8. Apply the basic principles of quantitative methods. 

9. Identify the appropriate technique for each problem 

10. Plan and conduct enquiries 

11. Present, analyze, & interpret results for decision- 
making process 

12. Explain and report the finding to the management. 
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BAEB3106 Customer Relationship 

Management 

3 Credit Hours 

Prerequisites:  None 

Goal To provide students with an insight into the structure and working of the customer-focused 
business. The course will investigate the techniques which are used to maximize 
customer satisfaction in order for the business to win in today's competitive environment. 

Objectives Outcomes 

The course will enable the students to be familiar with 
the techniques of making organizations more 
customers focused. They will learn the various roles 
CRM plays in business, and why it's more important 
than ever. 

  

The students should be able to: 

1. Define factors influencing the quality and management 
of customer/service provider relationships- internal and 
interfaces.  

2. Apply the organizational customer care strategies.  

3. Recognize the effects of service worker behavior and 
skills for effective service provision.  

4. Evaluate customer needs and customer 
satisfaction/dissatisfaction. 

5. Recommend and advice ways to deal with the 
consumers in business, not-for-profit and government 
settings. 

6. Handle consumer needs and complaints. 

7. Manage and control the service demand.  
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ENGL 3100 Public Speaking 3 Credit Hours 

Prerequisites:  None 

Goal To introduce the student to the principles of public speaking to foster critical thinking 
and to equip him/her with the skills necessary for producing effective and credible 
presentations that are suitable for their audiences and purposes. 

Objectives Outcomes 

The course will enable the student to: 

1. Understand the basic principles of public speaking 

2. Acquire the skills for performing different types of 
presentations suited to different audiences and 
purposes 

3. Understand the principles of informative speaking 
and persuasive speaking 

4. Be acquainted with the analysis of speeches 

5. Understand rhetorical sensitivity and critical thinking 

  

  

The students should be able to: 

1. Develop skills in speech development strategies and 
delivery techniques 

2. Develop skills in rhetorical sensitivity and critical 
thinking 

3. Observe, analyze, critique, and provide feedback on 
developing speech forms 

4. Describe the basic principles of public speaking 

5. Organize an informative and persuasive speech 

6. Analyze audiences for the purpose of preparing 
speeches 

7. Prepare visual aids proper to the purpose of the 
speech 

8. Describe the different methods of persuasion 

9. Perform an introductory speech, a demonstration 
speech, an informative speech, a persuasive 
speech, and a special occasion speech 

10. Identify and define personal speaking styles to 
business, government, and industry functions 

 

  

 

 

 



HIGHER COLLEGE OF TECHNOLOGY 
Business Studies Department 

 

 22 

 

  

BAEB3202 Supply Chain Management 3 Credit Hours 

Prerequisites:  None 

Goal To provide students with a knowledge of management and improvement of supply 
chain processes. The course will focus on supply chain strategies, plans and 
operations. 

Objectives Outcomes 

The course will enable students to understand the nature 
of supply chain management, the current topics on the 
different aspects of supply chain management, and its 
challenges and opportunities.  

  

The students should be able to: 

1. Define the supply chain. 

2. Identify the supply chain drivers and obstacles 

3. For caste the demand in a supply chain and 
recognize all the issues related to planning of supply 
and demand 

4. Manage the inventory cycle and safety 

5. Identify the financial factors influencing supply chain 
decisions 

6. Recognize the role of information Technology and e- 
business in supply chain management 

7. Recognize the importance of coordination and 
network design in a supply chain. 
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BAMG 3312 Team Work Management 3 Credit Hours 

Prerequisites:  None 

Goal To introduce the students to the basic knowledge in team working and hence provide 
an insight into essential team work skills.   

Objectives Outcomes 

The course will enable students to  

1. Gain an understanding of team work principles  

2. Comprehend the benefits of team work skills 

3. Develop skills in diagnosing team strengths 

4. Learn to apply the principles of team working 

 

 

The students should be able to: 

1. Recognize the importance of individual and individual 
differences in the work Place. 

2. Identify teams and groups and list the principles of 
the theories of group dynamics 

3. Recognize the group environment and the social 
context of the group 

4. Demonstrate effective communication and leadership 
skills in working in a team 

5. Identify the barriers to communication, critique the 
style of leadership, the principles of team working 

6. Identify the principles of performance management 
and produce a report based on the measurement 
and review of performance 
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BALW 4115 Business Law 3 Credit Hours 

Prerequisites:  Introduction to Business (BAMG 1100)  

Goal To introduce student to the Omani government regulations of business 

Objectives Outcomes 

The course should enable the student to understand the 
basic law concepts related to public law affecting 
business organizations. The course focus also on the 
different types of legal issues that student will encounter 
most frequently when s/he enter the business world and 
start dealing with several parties such as government, 
stockholders, competitors, employees and the public 

  

 

The students should be able to: 

1. Describe and appreciate the elements and divisions 
of business law.  

2. Comprehend legal environment of business entities.  

3. Analyze the nature and formation of companies.  

4. Interpret the Omani labor laws.  

5. Differentiate between other business laws (governing 
foreign trade, banking and security market)  

6. Analyze legal issues and problems that 
organizations might face and suggest solutions 

7. Compare between Omani business laws and 
international laws. 

8. Study real organizations cases related to the area of 
laws. 
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BAFI 4212 Insurance Theory & Practice 
3 Credit Hours 

Prerequisites:  None 

Goal The main aim of this course is to impart knowledge related to  theory and practice of 
insurance industry 

Objectives Outcomes 

 To enable the students to understand the need, 
importance and basic concepts of insurance. 

  

 To enable the students to understand the 
functioning of insurance business  

 

 To gain the knowledge of different insurance 
policies  

 

 To gain the knowledge of different terminology 
used in insurance business 

 

 Rules and Regulations relating to insurance 
companies in Oman 

 

 

Enable the students to understand; 

1. The Conceptual Framework:  

 What is Insurance 

 Brief History of Insurance  

 Perils and Risks  

 Importance and benefits of Insurance  

 Principles of Insurance  

2. The Business of Insurance:  

 Premium and bonus calculations 

 Claim and settlements  

 Managing Insurance business 

 Final account of insurance companies  

 Role in Economic Development  

3. Insurance Terminologies:  

 Both Life and Non-Life   insurance  

4. Insurance Products: Life and Non-Life: 

 Endowment, Annuities and other life    

      insurance policies  

 Fire, Marine, Health and other type of non life 
policies 

5. Insurance Companies Law:  

 The Insurance Companies Law in Oman, Royal 
decree No.12/79  

 Role of Capital Market Authority in Insurance 
industries. 
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PHIL 4100 Oman Civilization 3 Credit Hours 

Prerequisites:  None 

Goal To acquaint the student with Omani and Islamic civilization, their development and 
significance during different pre- and post-Islam eras, and with the Islamic judicial 
system. 

Objectives Outcomes 

To enable the student to: 

1. Understand the geography of Oman 

2. Be familiar with the significance of Omani civilization 
during pre- and post-Islam eras 

3. Understand Islamic civilization, its development, and 
its supporting factors 

4. Understand the Islamic judicial system during 
different post-Islam eras 

 

  

  

The students should be able to: 

1. Describe Oman’s geography 

2. Explain the effects of geography on Omani 
civilization 

3. Investigate and describe the significance of Omani 
civilization during the pre-Islam era 

4. Investigate and describe Oman’s embracing of Islam 

5. Investigate and describe the significance of Omani 
civilization during the caliphates, ummait, and abbasi 
eras 

6. Describe the characteristics of Islamic civilization 

7. Describe the development, and external and internal 
supporting factors for Islamic civilization 

8. Describe the Islamic judicial system during the post-
Islam eras  
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BAHR 2100 Organizational Behavior 3 Credit 
Hours 

Prerequisites:  Principles of Management BAMG (1207) 

Goal To provide students with a basic knowledge of the management of 
organizations. The subject will explore the role of a manager, developing 
reasoned and practical insights into influence on the behavior of people 
and organizations 

Objectives Outcomes 

 

The subject will enable the students to learn 
about the key theories of organizations 
behavior, managerial skills, and 
organization's politics. The course will also 
introduce the students to the high-level 
applications of organizations behavior 

The students should be able to: 

1. Define the role of a manager. 

2. Appraise the politics of an organization in 
terms of motivation, communications, and 
Leadership style. 

3.  Analyze applications and issues of 
Organizations behavior. 

4. Develop insights on factors that influence the 
behavior of people in organizations. 

5.  Analyze the reasons of conflicts in 
organizations and suggest solutions. 

6.  Recognize the importance of group 
dynamics, interpersonal communications 
and individual power. 
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BAMA 3113 Research Methodology 3 Credit 
Hours 

Prerequisites:  None 

Goal  Enhance the students understanding and appreciation of the 
importance of research in business community. 

 Enhance the student's independent enquiry and exercise of judgment. 

 Strengthen student's interaction with the business community. 

 Enhance student's logical and critical abilities. 

Objectives Outcomes 

The course should enable the student to: 

1. Understand and appreciate the meaning of 
research techniques. 

2. Learn the scientific methods for conducting 
research. 

3. Learn how to present the results. 

  

 

 

The students should be able to: 

1. Apply the knowledge and understanding 
gained  

2. Apply the principles of research techniques 
and methods. 

3. Recognize types and sources of data required 
for conducting a research. 

4. Conduct and prepare sampling surveys. 

5. Apply scientific methods of data collection. 

6. Present survey results in a readable way 
using tables and graphical methods. 

7. Present findings in a properly formatted 
research reports. 

8. Apply the basic principles of quantitative 
methods. 

9. Identify the appropriate technique for each 
problem 

10. Plan and conduct enquiries 

11. Present, analyze, & interpret results for 
decision- making process 

12. Explain and report the finding to the 
management. 
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BAOM 4109 Employee Relations 3 Credit 

Hours 

Prerequisites:  Principles of Management ( BAMG 1207, Organizational 
Behavior  

( BAHR 2100) 

Goal To introduce students to the employee relations management strategies in 
order to improve their ability to analyze and solve ER problems. 

Objectives Outcomes 

The course will enable students to develop a 
critical awareness of the key issues involved in 
the management of the employment relationship 
and to make appositive contribution to problem 
solving in the workplace. 

  

 

The students should be able to: 

1. Explain the competing theories which seek 
to explain the nature of employee relations 

2. Recognize the importance of contextual 
influences for employee relations 
management 

3. Compare between different employee 
relations strategies and styles in current use. 

4. Identify the role and objectives of the 
different parties involved in the employment 
relationship 

5. Recognize the main forms and models of 
employee participation and involvement in 
current use 

6. Develop, present, and defend their own 
opinions and judgments regarding employee 
relations problems 

7. Recognize the personnel polices and 
procedures used to manage marginal and 

unsatisfactory employees.  
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BAMG 4216 Strategic Management 3 Credit 
Hours 

Prerequisites: )Capstone( 

Goal The course focuses on the formal decision making process called 
"strategic management." The primary course aim is to acquaint students 
with the process of developing a business strategy and how to implement 
that strategy 

Objectives Outcomes 

The course should enable the student to: 

1. To provide understanding of the strategic 
management model, its components and 
processes . 

2. To provide understanding of the relationship 
between strategic management and business 
and corporate objectives and strategies . 

3. Learn how to make business decisions based 
on strategic management analysis. 

 

The students should be able to: 

1. Describe the fundamentals of business 
strategy, the strategic process and business 
objectives 

2. Describe and analyze the internal and 
external business environment of an 
organization. 

3. Identify key elements in business planning 
and performance measurement. 

4. Explain the concept of competitive 
advantage and conduct a simple analysis of 
an organization’s competitive position. 

5. Identify the ways in which businesses fulfill 
their responsibilities to different groups of 
people and institutions. 

6. Explain the impact upon business of 
contemporary developments such as 
globalization and technological advances 
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BAHR 2101 Human Resource 

Management 

3 Credit 
Hours 

Prerequisites:   BAHR 2100 (Organization Behavior) 

Goal To provide the students with the framework for the analysis of issues in 
HRM (recruitment, staffing, training …etc.) in order to acquire a good 
understanding of the importance of the human element in any business 
organization 

Objectives Outcomes 

1. To acquaint students with the philosophies, 
policies, and functions of HR systems in 
business organizations. 

2. To develop understanding of the 
environmental, organizational, and 
economical forces affecting employee- 
management relations. 

3. To develop an awareness of all the functional 
areas of HR, i.e. selection, employment, 
planning…etc. 

  

 

  

The students should be able to: 

1. Recognize the importance of human 
element in organizations. 

2. Recognize the policies and functions of HR 
systems in business organizations. 

3. Evaluate the environmental, organizational, 
and economical forces affecting employee-
management relations.   

4. Define the functional areas of HRM, i.e., 
selection, evaluation, compensation…etc. 

5. Analyze specific issues and problems in 
HRM in order to recommend the right 
solutions. 

6. Identify the most effective HR systems in 
large and small companies.  

7. Work independently. 
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BAMG 3102 Total Quality Management  3 Credit 

Hours 

Prerequisites:  
(BAMG 1207)  Principles of Management 

Goal To introduce students to the methods used to apply principles of total 
quality management (TQM) in various organizational settings to improve 
quality and productivity. 

Objectives Outcomes 

The course will enable students to understand 
Total Quality Management, its applications and 
components. They also will learn to apply all the 
concepts learned in this course to a TQM project 
directly applicable to real workplace situations. 

 

 

The students should be able to: 

1. Define and apply TQM Concepts and 
principles 

2. Evaluate the requirements of TQM in an 
organization and form teams for 
implementations 

3. Develop data gathering models 

4. Conduct TQM presentations 

5. Evaluate the use of TQM initiatives, tools, 
and techniques in an organization 

6. Recognize the concept of benchmarking 

7. Define the meaning of ISO 9000 

8. Recognize the methodologies of continuous 
improvements, quality assessments, and 
quality control 
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BAHR 2204 Compensation and Benefits 3 Credit 
Hours 

Prerequisites:   BAHR 2101 (HRM) 

Goal To provide a solid understanding of the art of compensation practice and 
its role in promoting companies competitive advantages 

Objectives Outcomes 

The course will enable students to examine the 
context of compensation practice, the criteria 
used to compensate employees, compensations 
system design issues, and contemporary 
challenges that employers face in designing 
compensation systems. 

 

 

 

The students should be able to: 

1.       Define basic compensation concepts and 
the context of compensation practice. 

2.       Recognize the changing compensation 
environment. 

3.       Differentiate between strategic and tactical 
compensation 

4.       Identify factors that influence companies’ 
compensation practices 

5.       Evaluate the effectiveness of compensation 
strategies 

6.       Identify the considerations of designing 
incentive pay. 

7.       Design the salary surveys 

8.       Recognize the market factors' impact on 
compensation practices 

9.       Design the compensation surveys  
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BAHR 3105 Human Resource Information 

System 

3 Credit 
Hours 

Prerequisites:  HRM (BAHR 2101) 

Goal To provide students with good knowledge and skills in using modern 
computer applications of HRM in order to enable them to apply this 
knowledge in any business setting 

Objectives Outcomes 

The course will enable students to examine the 
role of human resource information systems in 
the effective management of organizations. 
Students will learn HRM functions by using 
software applications and will know the 
importance of using modern computer 
applications to foster hands on-experience. 

 

 

The students should be able to: 

1. Define and examine the strategic role of 
HRIS. 

2. Apply human resource functions by using 
computer applications. 

3. Use software tools for needs analysis, 
criteria for selections and evaluations, and 
decision-making. 

4. Analyze HRIS issues in Internet. 

5. Examine issues of privacy, security, system 
integration, and expert systems. 

6. Organize employee data bases 
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BAHR 3208 International Issues in HRM 3 Credit 
Hours 

Prerequisites:  BAHR 2101 (HRM) 

Goal To introduce students to international issues and practices of HRM as they 
experienced by multinational corporations. 

Objectives Outcomes 

The course will enable students to understand 
HRM concepts and functions as they applied in 
international context. The course will prepare 
students to take an active role in cross-cultural 
management. 

 

 

 

The students should be able to: 

1. Apply the knowledge of personnel practices 
in international context. 

2. Identify the sources of conflicts in cross-
cultural management. 

3. Work in any HRM departments as they are 
well-knowledge about HRM functions, 

4. Define HRM functions (recruitment, 
selection, training, etc.) as they applied 
internationally. 

5. Recognize the labor relations, employment 
regulations, and overseas compensation as 
they experienced by multinational 
corporations. 

6. Compare the functions of HRM as they vary 
from a country to a country and how HR 
departments handle them. 

7. Recognize the modern developments in 
HRM practices and activities. 
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BAHR 3207 Management of Diversity 3 Credit 
Hours 

Prerequisites:  BAHR 2101 (HRM) 

Goal To equip students with a knowledge and skills of managing cross-culture 
differences in an organizations to enable them to perform effectively in any 
type of organizations 

Objectives Outcomes 

The course will enable students to understand 
the theoretical and practical significance 
influencing the management of cross-cultural 
organizations. Students will be familiar with 
cultural factors effecting organizations and HRM. 

 

 

The students should be able to: 

1. Define the meaning of Management of 
Diversity. 

2. Recognize the cross-cultural 
communications and how to use this type of 
communication. 

3. Analyze issues and problems of 
management of diversity and suggest 
solutions. 

4. Identify the cultural factors effecting 
organizations. 

5. Apply planning methods such as equal 
employment opportunity and affirmative 
action. 

6. Recognize the internationalization process 

7. Recognize the design of organizational 
structures for global operations. 
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BAHR 4110 Manpower Planning 3 Credit 
Hours 

Prerequisites:  None 

Goal To provide students with a clear knowledge of the importance and need for 
manpower planning as a tool for reducing unemployment and enhance the 
process of omanization.  

Objectives Outcomes 

The course will familiarize students with the 
manpower planning models, and the results 
expected from them and their roles in promoting 
balance between demand and supply for skills. 

  

 

The students should be able to: 

1. Recognize the interrelationship between 
manpower planning and educational 
planning 

2. Analyze the determinates of supply and 
demand for labor 

3. Recognize the problems of Omani labor 
market 

4. Identify manpower planning models, data 
requirements and applications 

5. Recognize the importance of manpower 
planning to enhance Omanization process. 
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BAHR 4109 Performance Appraisal and 

Productivity 

3 Credit 
Hours 

Prerequisites:  BAHR 2101 (HRM) 

Goal To introduce students to the modern performance appraisal systems which 
are used by different organizations in order to enhance the productivity. 

Objectives Outcomes 

Students will learn the importance of performance 
appraisal systems in any organizations and the 
relationship between appraisal systems and 
productivity. Students will know how to develop 
the performance systems and how to evaluate 
them. 

 

The students should be able to: 

1. Develop performance appraisal systems 
appropriate for the organization's 
competitive strategy. 

2.  Implement the appraisal systems 
effectively. 

3.  Enhance a high level of productivity. 

4.  Define the concepts of empowerment, 
TQM, and reengineering. 

5.  Analyze and evaluate the effectiveness of 
the available appraisal systems in an 
organization. 

6. Recognize the role of performance appraisal 
in merit pay 

7.  Identify ways of strengthen the pay -for 
performance link  
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BAHR 2102 Psychology at Work 3 Credit 
Hours 

Prerequisites:  BAMG 1207 ( Principles of Management)  

Co requisite: BAHR 2100 ( Organizational Behavior)  

Goal To introduce students to the theories and practices of Psychology in order 
to gain insight into human behavior 

Objectives Outcomes 

The course will enable students to think rationally 
and critically. Students will explore and examine 
the major areas of study in psychology such as 
motivation, learning, and personality theories. 

  

  

 

The students should be able to: 

1. Define the term psychology and 
demonstrate command of the basic 
vocabulary of the discipline. 

2. Describe the major areas in the filed, and 
identify the parameters of this discipline. 

3. Explore the ways that psychological theories 
are used to describe, understand, predict, 
and control or modify behavior. 

4. Outline the integration of biological, social, 
and psychological factors in determining 
behavior. 

5. Identify the major contributors to the field of 
psychology and their work. 

6. Recognize moral and ethical issues as they 
related to psychology. 

7. Identify major psychological principles and 
theories and discuss how they can be 
applied to real life situations. 

8. Apply psychological knowledge to improve 
study skills. 

9. Demonstrate the ability to use resources to 
locate and obtain relevant psychological 
materials. 

10. Describe how psychological evidence 
presented in this course has been acquired 
through the use of the scientific method. 
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BAHR 2203 Recruitment and Selection 3 Credit 
Hours 

Prerequisites:  BAHR 2101 (HRM) 

Goal To introduce students to the strategies, legal and administrative issues 
associated with recruitment and selection of employees 

Objectives Outcomes 

The course will enable students to understand the 
details of the process of staffing including the 
assessment of needs. Students will be familiar 
with methods and techniques of writing job 
descriptions, reviewing job applications, 
conducting interviews and all the activities of 
recruitment. 

  

 

The students should be able to: 

1. Recognize the role of HR functions in 
staffing. 

2. Exercise oral communication skills and 
written communication skills. 

3. Exercise the teamwork skills. 

4. Write job descriptions. 

5. Conduct interviews 

6. Examine career issues from the point view 
of the employees and the organizations. 

7. Analyze problems and issues of staffing and 
suggest alternatives. 

8. Study the organizational strategies and 
plans in order to identify any shortage of 
employees. 

9. Ensure that the organization complies with 
legal issues associated with recruitment and 
selection. 
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BAHR 3106 Training and Development 3 Credit 
Hours 

Prerequisites:  BAHR 2102 (HRM) 

Goal To provide students with a comprehensive practical approach of training 
and development in order to acquire both skills and knowledge of this 
important function of HRM 

Objectives Outcomes 

The course will enable students to understand the 
strategic and tactical role of HRM training and 
development function. Students will become 
familiar with modern methods and techniques of 
training and development. 

 

 

The students should be able to: 

1. Recognize the role of training and 
development function in any organization. 

2. Experience and explore the training 
activities. 

3. Identify the current trends and issues in 
training and development. 

4. Differentiate between training and 
development and address their functions in 
modern organizations. 

5. Recognize the training challenges and 
suggest ways to face them. 

6. Apply downsizing strategies. 

7. Evaluate the training programs. 

8. Design training programs 

9. Work individually and in a team. 
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BAHR 4218 Practical HR Planning 3 Credit 

Hours 

Prerequisites:  None 

Goal To provide students with a practical and realistic training by applying HR 
planning approaches and techniques to real HR issues. Students will be 
taught planning techniques and then encouraged to practice and develop 
their skills on real problems. 

Objectives Outcomes 

The course will enable students to learn in details 
about the HR planning techniques and how 
effectively relate people to the business. They will 
be familiarized with topics like: planning methods 
and approaches, projections of HR needs, and 
activity and role analysis 

The students should be able to: 

1. Use a wide ranges of HR planning 
techniques 

2. Evaluate any HRM issue 

3. Produce and interpret key HR indicators 

4. Control and monitor HR demand 

5. Support line management in relating people 
to the business 

6. Use HR projections techniques to answer 
''what if'' questions 

7. Provide an informal view of what HR 
planning should mean to the business 

8. Analyze and measure wastage 
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BAMK 3207 Advertising & Promotion 3 Credit 

Hours 

Prerequisites:  BAMK 1205 (Principles of Marketing) 

Goal To provide the student with a thorough understanding of advertising and 
promotion principles and methods.  

Objectives Outcomes 

The course will enable the student to understand 
the role of advertising and promotion in a 
marketing program, and how to develop and 
implement a campaign.  

 

 

 

 

 

The students should be able to: 

1. Define the roles of advertising, sales 
promotion and public relation in promotion 
mix.  

2. Describe the major decisions involved in 
developing an advertising program.  

3. Explain how sales promotion campaigns are 
developed and implemented.  

4. Explain how companies use public relations 
to communicate with their public.  

5. Analyze the importance of promotion 
objectives.  

6. Analyze how the communication process 
should affect promotion planning.  

7. Identify how typical promotion plans are 
balanced.  

8. Analyze the importance and nature of sales 
promotion.  

9. Explain why marketing manager set specific 
objectives to guide the advertising effort.  

10. Chose the best medium for advertising.  

11. Analyze what advertising agencies do and 
how they are paid.  
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BAMK 2102 Consumer Behavior 3 Credit 
Hours 

Prerequisites:  BAMK 1205 (Principles of Marketing) 

Goal This course focuses on understanding the consumption related behaviors 
and on the marketer knowledge of consumer behavior in order to develop, 
evaluates and implements effective marketing strategies.  

Objectives Outcomes 

This course will enable the 
student to understand the basic 
concepts, models and theories 
explaining the buying and 
consumption behavior of 
consumer. It emphasizes on 
solving marketing problems 
through understanding consumer 
behavior.  

 

 

 

The students should be able to: 

1. Explain the importance of studying consumer behavior.  

2. Recognize the needs that motivate consumer to buy and use 
products.  

3. Determine the tools that marketer uses to influence 
consumer behavior.  

4. Identify the activities consumers carry out during the 
consumer behavior process.  

5. Analyze how consumers use the behavior process to help 
them complete the activities involved in buying and using the 
product.  

6. Identify the ways that values have been used to discriminate 
consumer cultures and subcultures from one another.  

7. Recognize the role of personality in individual behavior and 
apply various perspectives to that role.  

8. Identify those attributes of consumer lifestyle and 
psychographics that affect his/her consumer behavior.  

9. Recognize the various reference groups available to 
consumers.  

10. Assess the influence reference groups have on consumer’s 
purchases. 

11. Describe the motivation process of consumer.  

12. Identify those factors that influence an individual selection of 
goods.  

13.  Analyze the role perception plays in consumer behavior.  

14.  Recognize how consumer forms attitudes.  

15.  Identify appropriate methods to measurer’s consumer 
attitudes.  

16. Analyze consumer decision process.  

17. Analyze the methods marketer employ to influence 
consumers’ decision-making.  
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BAMK 4109 Direct Marketing 3 Credit 

Hours 

Prerequisites:  BAMK 1205 (Principles of Marketing) 

Goal Give the student abroad knowledge of direct marketing and its importance 
in the current business world.  

Objectives Outcomes 

This course will enable the student to understand 
the importance and the role of direct marketing 
next to how direct marketing can be conduct.  

 

 

 

The students should be able to: 

1. Discuss the benefits of direct marketing to 
customers and organizations.  

2. Analyze the trends fueling direct marketing 
rapid growth.  

3. Define customer database.  

4. List the ways organizations use database in 
direct marketing.  

5. Identify the major forms of direct marketing.  

6. Compare the different types of online 
marketing channels.  

7. Explain the effect on the Internet of 
electronic commerce.  

8. Identify the benefits of online marketing to 
consumers and marketers.  

9. Identify the different ways marketers’ 
conduct online marketing.  

10. Analyze the public policy and ethical issues 
facing direct marketing.  
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BAMR 3208 Global Marketing 3 Credit 

Hours 

Prerequisites:  BAMK 1205 (Principles of Marketing) 

Goal The goal of this course is to give the student a general awareness of 
international marketing and how it is different from domestic marketing 

Objectives Outcomes 

This course will enable the student to understand 
the tools and practices for structuring and 
controlling marketing program on a global basis. 

 

 

 

The students should be able to: 

1. Identify the factors that a company should 
review before deciding to go abroad.  

2. Analyze how can companies evaluate and 
select specific foreign markets to enter.  

3. Describe the major ways of entering a 
foreign market.  

4. Analyze to what extent the company must 
adapt its products and marketing program to 
each foreign country.  

5. State how should the company manage and 
organize its international activities.  

6. Assess the impact of international trade on 
various domestic businesses.  

7. Evaluate methods businesses use to inform 
potential world markets of their products, 
service and ideas.  

8. Describe how governments assist and 
regulate businesses involved in international 
marketing.  

9. Analyze how various cultures affect the way 
businesses market their products 
internationally and nationally.  

10. Distinguish among methods used by primary 
and secondary industries to market their 
products or services nationally and 
internationally.  

11. Justify methods used to distribute goods 
internationally.  
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BAMK 3106 Marketing for Public 

And Non Profit Organizations 

3 Credit 

Hours 

Prerequisites:  BAMK 1206 (Principles of Marketing) 

Goal To provide the student with an overview of the conceptual framework and 
practice associated with marketing for public and non profit organizations. 
Also it is to help student broaden and apply the conceptual system of 
marketing problems of public and non profit organizations. 

Objectives Outcomes 

1. Student will be able to examine the role and 
application of marketing in public and non 
profit settings. Focuses on a conceptual 
understanding of marketing discipline and 
marketing processes and shows how basic 
concepts and principles of marketing are 
applicable to public and non profit 
organizations.  

 

 

The students should be able to: 

1. Describe the environment the non-profit 
marketer faces, the philosophy that must be 
adopted and the basic concepts that must be 
grasped to understand and segment critical 
target customer market.  

2. Define the marketing nature that will be 
applied in public and non-profit organization.  

3. Illustrate how support for public and non-
profit organizations may not come from 
satisfied customers.  

4. Describe type of competition in public and 
non profit organizations.  

5. Explain how public and non profit 
organizations measure profit.  

6. Identify problems of applying marketing 
principles and concept in public and non 
profit organizations.  

7. Use latest tools and techniques that can be 
used to make effective marketing decisions.  
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BAMK 3105 Marketing Research 3 Credit 

Hours 

Prerequisites:  BAMK 1205 (Principles of Marketing) &  BAST 1206 
(Managerial Statistics) 

Goal To introduce the student to fundamental methods of data collection, 
measurement, analysis and evaluation and to illustrate the application of 
marketing research.  

Objectives Outcomes 

Student will be able to understand the theory and 
application of marketing research as a tool for 
marketing decision-making process. The student 
will also execute a marketing research survey 
and use a statistical package to analyze research 
data.  

 

 

 

 

 

The students should be able to: 

1. Explain why business organization conduct 
marketing research.  

2. Identify the elements of marketing research.  

3. Describe ways in which business use data 
from marketing research.  

4. Conduct marketing research using 
appropriate data source and technologies.  

5. Analyze marketing research techniques for 
effectiveness and bias.  

6. Use marketing research to identify target 
markets for a variety of products and 
services.  

7. Describe the uses of marketing research in 
determining product, place, price and 
promotion in business marketing operations.  

8. Use appropriate technology to conduct, 
analyze and report on marketing research.  

9. Explain the role of ethics and law in the 
conducting of marketing research and in the 
use of MR data.  

10. Analyze the influence of cultural social and 
demographic bias on how organizations 
collect and interpret MR data. 
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BAMK 4110 Marketing Strategy 3 Credit 

Hours 

Prerequisites:  BAMK 1205 (Principles of Marketing) 

Goal This course will develop the necessary skills and knowledge 
for the analysis of marketing cases, finding solutions to actual 
problems and how to implement them.  

Objectives Outcomes 

To facilitate the integration of the 
basic techniques of marketing into 
marketing plane. This course goes 
beyond the analysis of the 
environment and marketing mix and 
demonstrates through the extensive 
use of cases, how the marketer must 
integrate their analysis into a long or 
short-run plan to implement the 
marketing opportunity.  

 

 

 

 

The students should be able to: 

1. Create and justify a marketing strategy for specific target 
market.  

2. Describe the various stages of consumer decision-
making and explain how marketing strategies influence 
each stage.  

3. Apply various marketing strategies to solve business 
problems.  

4. Design marketing strategies for each stage in a product 
life cycle.  

5. Describe how cultural values are influenced by various 
marketing strategies.  

6. Analyze the impact of information and communications 
technology on the strategies business that is used to 
market products and services.  

7. Describe how organizations make decisions about 
product, place, price and promotion.  

8. Compare strategies used to market products and 
services in various domestic and international market 
sectors.  

9. Demonstrate sales practice used in business-to-business 
marketing.  

10. Use the results of marketing research to develop an 
international marketing strategy.  

11. Design marketing strategies to meet buyers demand in 
the international marketplace.  
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BAMK 2101 Principles of Retailing 3 Credit 
Hours 

Prerequisites:  BAMK 1205 (Principles of Marketing) 

Goal To familiarize the student with fundamental concepts of retailing as well as 
the challenges of applying these concepts in a dynamic retailing 
environment.  

Objectives Outcomes 

This course will enable the student to understand 
the fundamentals of retailing business.  

 

 

 

The students should be able to: 

1. Identify the nature of retailing  

2. Identify the major types of retailing.  

3. Analyze the major trends in retailing.  

4. Alter how retailers plan their marketing 
strategies.  

5. Describe the different types of retailers that 
work with producers and wholesalers as 
members of channel system.  

6. Interpret the difference among the 
convention and nonconvertible retailers.  

7. Identify the wheel of retailing  

8. Analyze why the size or belonging to a chin 
can be important to retailer.  

9. Identify why retailing has developed in 
different ways in different countries. 
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BAMK 2100 Principles of Sales 3 Credit 
Hours 

Prerequisites:  BAMK 1205 (Principles of Marketing) 

Goal To introduce the student to basics of personal selling and the course 
serves as a preparation for a successful sales career.  

Objectives Outcomes 

The course will enable the student to understand 
a solid foundation in selling theory and practical 
sales techniques including role-playing and team 
sales presentations.  

 

 

 

The students should be able to: 

1. Describe the importance of studying sales.  

2. Identify the different categories selling can 
be classified.  

3. Identify the sales environment.  

4. Analyze the importance and role of personal 
selling.  

5. Describe the basic selling tasks  

6. List and predict when and where to use the 
different types of sales presentation.  

7. Analyze the basic steps in personal selling 
process.  

8. List the major tasks of selling organization.  

9. Identify the basic types of sales organization.  
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BAMK 2204 Retailing Management 3 Credit 

Hours 

Prerequisites:  BAMK 1205 (Principles of Marketing) & BAMK 2101 
(Principles of Retailing) 

Goal To provide the student with the knowledge of retailing management to 
enhance his/her understanding of retailing business. 

Objectives Outcomes 

This course will enable the student to apply 
strategic marketing principles to decision-making 
in retailing. Emphasis on how the dynamic 
retailing environment affects retailing structure 
and operations.  

 

 

 

The students should be able to: 

1. Define the important terms in retailing.  

2. Illustrate how retailing fundamentals are 
applied in real world decision-making 
situations.  

3. Explore how specific changes in retailing 
environment (i.e. technology, demographics, 
regulations, etc) are important for retailing 
strategy.  

4. Identify how retailers in various locations 
inform target markets of their products, 
services, or ideas.  

5. Evaluate the factors that contribute to 
effective retail practices, location, product 
mix, promotion and pricing.  

6. Describe and evaluate methods of inventory 
management.  

7. Analyze how store layout effects on 
consumer purchasing decision.  

8. Develop a retail plan for a retail business of 
his/her choice.  
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BAEB 3106 Customer Relationships 

Management 

3 Credit 
Hours 

Prerequisites: None 

Goal 
To provide students with an insight into the structure and working of the 
customer-focused business. The course will investigate the techniques 
which are used to maximize customer satisfaction in order for the business 
to win in today's competitive environment. 

 

Objectives Outcomes 

The course will enable the students to be familiar 
with the techniques of making organizations 
more customers focused. They will learn the 
various roles CRM plays in business, and why it's 
more important than ever. 

 

 

Students will be able to: 

1. Define factors influencing the quality and 
management of customer/service provider 
relationships- internal and interfaces. 

2. Apply the organizational customer care 
strategies 

3. Recognize the effects of service worker 
behavior and skills for effective service 
provision. 

4. Evaluate customer needs and customer 
satisfaction/dissatisfaction  

5. Recommend and advice ways to deal with 
the consumers in business, not-for-profit and 
government settings. 

6. Handle consumer needs and complaints 

7. Manage and control the service demand.  
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BAMK 4104 

 

Advertising Management 

 

3 Credit 
Hours 

Prerequisites: Advertising and Promotion (BAMK 3207) 

Goal 
To provide students with an insight into the structure and working of the 
customer-focused business. The course will investigate the techniques 
which are used to maximize customer satisfaction in order for the business 
to win in today's competitive environment. 

 

Objectives Outcomes 

This course will enable the students to 
understand the planning, organizing, directing, 
coordinating and controlling of various activities 
related to development and implementation of 
advertising programs. 

 

 

 

1. Integrated marketing communications 
Role and importance of advertising in 
Marketing mix 

2. Creative Strategy: ad appeals, ad 
values, ad designing- print copy visual 
elements, layouts designing, story 
boarding. 

3. Steps in campaign planning- role of 
research in advertising campaign 
planning    

4. Setting up the ad budget – process and 
methods. Appropriation of ad budgets. 

5. The trends that are leading to the 
significant changes in the field of 
Advertising Internet Advertising and 
International and Global Advertising  

6. Social Ethical and Legal issues  in 
Advertising  
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BAAC 2205 Accounting Application by 

Computers 

3 Credit 
Hours 

Prerequisites:  BAAC 1102 (Principles of Accounting ) 

Goal The main aim of this course is to introduce the students to accounting 
applications by computers with a hands on training of using “TALLY”, one 
of the leading accounting packages, for recording business transactions. 

Objectives Outcomes 

 To enable the students to understand the 
need and advantages of computerized 
accounting. 
 

 To enable the students to practice and gain 
working knowledge about the accounting 
software “Tally”. 

 

The students should be able to: 

 Describe the main features and 
components of Tally. 
 

 Create and maintain the company 
information required by Tally. 
 

 Use the basic features of the Tally 
accounting software for accounting 
applications. 

 

 

 
 

 

 

 

 

 

 

 

 

 



HIGHER COLLEGE OF TECHNOLOGY 
Business Studies Department 

 

 56 

 
 

BAAC4204 Accounting Theory 3credit hours 

Pre-requisite BAAC 3100 (Intermediate Accounting – 2) 

Goal To examine the development of accounting theory and the methodology 
used by accounting theorists. 

Objectives Outcomes 

 
 To use the methodology and 

the framework developed in 
the unit of study to study 
specific issues in financial 
accounting including the 
development of accounting 
standards, positive 
accounting theory, current 
measurement issues, ethics, 
intangibles, extractive 
industries, foreign currency 
translation and Triple Bottom 
Line reporting.  
 

 Although the unit of study is 
concerned with theory, 
considerable use is made of 
practical problems in parts of 
the unit of study to illustrate 
the application of theory.  

 

Topics studied include:  

 Conceptual framework. 

 Accounting Concepts ; 

- Business Entity Concept 

- Money Measurement Concept 

- Cost Concept 

- Going Concern Concept 

- Dual Aspect Concept 

- Realization Concept 

- Accrual Concept 

- Accounting Period Concept  

 Development of accounting theories.  

 Development of accounting standards.  

 Positive accounting theory.  

 Accounting for: foreign exchange, financial instruments, 

extractive industries, intangible assets, self generating and 

regenerating assets and financial instruments.  

 Ethics, corporate governance and Triple Bottom Line reporting 
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BAAC 2203 Auditing and Control-1 4 Credit 
Hours 

Prerequisites:  Principles of Accounting -1 

Goal 
The aim of this course is to extend students knowledge in auditing and 
control and disseminate them the audit process from the planning stage to 
audit reporting stage and techniques used to understand the external 
auditing procedures. 

Objectives Outcomes 

To provide the students with an understanding of 
: 
Errors and irregularities generally noticed in 
financial recording. 
Internal control structure of a firm. 
Making audit program and its implementations in 
order to achieve the audit goals. 
 
 

 

The students should be able to: 

1. Understand errors and fraudulent 
manipulation in accounting books of a 
firm. 

2. Know the generally accepted accounting 
principles and generally accepted 
auditing standards. 

3. Understand about the duties and 
responsibilities of an auditor and different 
types of audit. 

4. know how to make audit program and 
planning and what should include in 
audit program  

5. Understand the internal control and its 
type. 

6. Examination of vouchers and invoices 
and similar documents as taken as 
evidence for business transactions. 
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BAAC 4203 Auditing and Control-2 3 Credit 
Hours 

Prerequisites:  Auditing and Control-1  

Goal 
The aim of this course is to extend students knowledge in auditing and 
control in order to establish his/her opinion about financial statements and 
internal control structure of a firm.  

Objectives Outcomes 

To provide the students with an understanding of 
: 
The art of audit report writing by applying the 
generally accepted auditing standards. 
The process of applying statistical and non-
statistical sampling. 
The procedure of applying audit test.   
 
 
 
 
 
 
 
 
 
 
 
 

 

The students should be able to: 

1. Understand different types audit report 
such as unqualified, qualified, disclaimer 
of opinion and adverse report.   

2. Know about the verification and valuation 
of assets and liabilities that should be 
observed in financial statements. 

3. Know about audit sampling and its types. 
4. Understand the different audit risk    
5. Know in which business transactions the 

auditor can not used the audit sampling. 
6. Understand the financial statement 

assertions and audit objectives. 
7. Conduct the different audit test such as 

test of control and substantive test. 
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BAAC 3102 Banking and Insurance 

Accounting 

3 Credit 
Hours 

Prerequisites:  BAAC2100 – Principles of Accounting -2 

Goal The main goal of this course is to introduce the students the banking and 
insurance business environment and their broader accounting practices. 

Objectives Outcomes 

 
To provide a brief outline about banking 
transactions and how businesses concerns deal 
with such bank transactions. This course will also 
provide a basic outlook on how banks and 
insurance companies prepare their accounts. 

 

The students should be able to: 

1. Explain clearly the various banking 
terminologies like deposits, loans, 
interest, bills discounting, maturity, and 
repayment, services rendered by banks 

2. Explain the different types of insurance 
like life insurance, general insurance, 
Insurance companies –services 
rendered by insurance  

3. Prepare Income statement and balance 
sheets of banks  

4. Prepare annual accounts of insurance 
companies 
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BAFI 4100 Application of Finance By 

Computer 

3 Credit 
Hours 

Prerequisites:  BAFI 3200 (Portfolio Management ) 

Goal The main aim of this course is to introduce the students to finance 
applications by computers with hands on training of using “spreadsheets”, 
for common financial computations. 

Objectives Outcomes 

 To enable the students to make use of the 
spreadsheet applications for generating 
important financial statements. 
 

 To enable the students to understand and 
practice the powerful functions and tools of 
the spreadsheets. 

 To enable students to customize the 
spreadsheets for generating important 
financial statements. 

 

The students should be able to: 

1. Demonstrate working knowledge 
of spreadsheet applications. 

 
2. Design and generate annual 

financial budgets for cash flows. 
 

3. Design and generate analysis 
cash book for corporate. 

 
4. Design and generate ‘Extended 

Trial Balance’ as an important 
financial tool. 
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BAAC 3206 Contemporary Issues in 

Accounting  

3 Credit 
Hours 

Prerequisites:  BAAC 3100 (Intermediate Accounting 2 ) 

Goal 
The main goal is to introduce the new issues in accounting and make the 
students aware of the practices of the contemporary issues in accounting 
and their impact on the normal accounting practices and procedures. 

 

Objectives Outcomes 

The Course will enable the student to some 
current issues in accounting such as Current cost 
accounting, Human resources accounting, Social 
responsibility accounting and Inflation 
accounting. 

The students should be able to: 

1. Understand the Criticism of Historical Cost 
accounting and alternatives of Historical 
Cost accounting. 

2. Identify Current cost accounting features, 
advantages and disadvantages. 

3. Understand the need and Concept of Human 
Resources Accounting 

4. Identify the Corporate Social Responsibility, 
Social Accounting 

5. Understand  the  concept of Inflation 
Accounting 
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BAAC 2202 Corporate Accounting 1 3 Credit 
Hours 

Prerequisites:  BAAC 2100 (Principles of Accounting 2 ) 

Goal 
The main aim of this course is to extend understanding of financial 
reporting for the partners as well as for external users, concepts and 
standards underlying the accounting procedures used to measure business 
performance. 

 

Objectives Outcomes 

To provide the students with an understanding of 
: 
The presentation and understanding of financial 
reporting for the partners as well as for external 
users. 
The concepts and standards underlying the 
accounting procedures used to measure 
business performance. 
The use of accounting information for business 
decisions as a basic language of business. 
 

 

The students should be able to: 

1. Understand exactly what a partnership is 
2. Know what the main features of a 

partnership agreement should be 
3. Draw up the final accounts of a 

partnership business 
4. Understand about goodwill and its 

adjustments in the books of a 
partnership business 

5. Calculate the amount of adjustments of 
capital needed when there is a change in 
partnership 

6. Understand the need for revaluation of 
assets in a partnership and adjustments 
for the revaluation 

7. Record the entries relating to the 
dissolution of a partnership 
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BAAC 3205 Corporate Accounting 2 3 Credit 
Hours 

Prerequisites:  BAAC 2202 (Corporate Accounting 1 ) 

Goal The main aim of this course is to extend the understanding about the 
corporations and its significance features. The course deals with the many 
topics of corporations such as the formation, shareholders rights, statutory 
requirements, subscribed stock, kinds of stock in corporations…etc 

Objectives Outcomes 

This course discusses public limited companies 
(PLC) Thus main areas of discussions are the 
establishment of such companies; capital 
structure, normal and privileged shares, financing 
PLC’s, profit distribution, preparing the final 
accounts, tax implications, the management best 
practices, methods of financing PLC and the 
performance evaluation standard for 
establishments.  
 

 

 

The students should be able to: 

1. The meaning of corporations and 
terminology, differences between 
partnership and corporations, 
Advantages and disadvantages of 
corporations, Formation of the 
corporations and  the statutory 
requirements 

2. The accounting treatment of  accounting 
formation, share subscription, non cash  
subscription 

3. Accounting treatment of Treasury stock   

4. Preparation of  Comprehensive Income 
statement and Balance Sheet (partial) 

5. Tax Implications, divisible profits and 
Reserves. 
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BAAC 2101 Cost Accounting -1 3 Credit 
Hours 

Prerequisites:  None  

Goal 
The main goal of the course is to develop knowledge and understanding of 
the operation and maintenance of costing systems. The course also aims 
at providing students with practical experience in preparing cost sheet. The 
course gives the students suitable knowledge in using cost accounting 
information for controlling, planning and the activities in the organizations 
and for decision making purposes. 

Objectives Outcomes 

The Course provides the basic concepts of cost 
accounting terminologies as well the computation 
of costs of different items like material, labor and 
overheads. This course also provides a basic 
understanding of costing technique like marginal 
and absorption costing. 

 

 

The students should be able to: 

1. Understand the meaning of cost accounting 
and differentiate between cost accounting 
and financial accounting and management 
accounting. 

2. Define the cost concepts like cost center, 
profit center, and cost unit. Explain the 
different elements of material, labor and 
overheads. 

3. Compute the total cost of manufacturing a     
product using cost sheet. 

4. Compute the value of inventory using FIFO 
and   LIFO methods. 

5. Compute the various stock levels such as 
EOQ, Re-order level, Minimum level and 
Maximum level.  

6. Compute the Labor Cost  

7. Understand the Cost behavior and 
understand the Marginal costing and Break 
even techniques. 
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BAAC 3204 Cost Accounting -2 3 Credit 
Hours 

Prerequisites:  None  

Goal 
To acquaint the students some advanced techniques of cost Accounting. 

Objectives Outcomes 

This course will enable the students to 
understand some advance techniques and tools 
of cost accounting which are frequently in use in 
real world practice. The course also focus on 
some recent development comes in this field. 

 

 

The students should be able to: 

1. Analyze the standard cost and actual 
cost to determine the variance. If there is 
inefficiency in the organization how it can 
be controlled or minimized.  

 
2. Determine the cost of each process 

where product passes from different 
stages of manufacturing to get its 
finished form. 

 
 
3. Ascertain the share of joint product and 

by-product in joint cost. 
 
4. Maintain the cost records in Construction 

Company. 
 

 
5. Replace the traditional system of 

apportioning and allocating cost to ABC 
that is a recent development in the field 
of cost accounting.  
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BAAC 4101 Financial Analysis and 

Control 

3 Credit 
Hours 

Prerequisites:  BAAC 2206 – Intermediate Accounting -1 

Goal 
The main aim of this course is to extend understanding the importance of 
analysis of financial data in order to apply in decision making process.    

 

Objectives Outcomes 

The objectives of this course is to provide the 
students with an understanding of : 
The presentation and understanding of financial 
reporting framework. 
Analyzing, proposing and making decisions by 
utilizing the financial information. 
Providing an overview of the latest cost control 
tools in order to make far more persuasive 
business proposals and strategic 
recommendations 
 
 

 
 
 

 

The students should be able to: 

1. Understand the financial reporting 
framework as per IAS-1 

2. Know why informative disclosures are 
required to internal and external users. 

3. Know the exact cash incoming and 
outgoing from the companies operating, 
investing and financial activities.  

4. Understand how this cash generation 
ability of firm helps managers, analysts in 
decision making process. 

5. Know how inter company, intra company 
and industry analysis helps the users of 
financial data in order to understand the 
company’s liquidity, solvency and 
profitability positions.  

6. Familiarize the new cost control tools. 

7. Recommends cost control strategies in 
order to minimize the company’s overall 
cost.  
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BAAC 4205 Forex Management 3 Credit Hours 

Prerequisites:  BAEC2204 – Principles of Macroeconomics 

Goal To educate the students about dimensions of foreign exchange 
management by providing global overview in the real time scenario 

Objectives Outcomes 

 
To train the students in preparing and analyzing 
financial documents dealing with foreign 
exchange management. 
 
To produce competent accounting executives 
capable of dealing with foreign exchange 
management. 

 

 

The students should be able to: 

1. Be Conversant with business terms and 
concepts related to foreign exchange 
management and export import. 

 
2. Differentiate between various types of 

foreign exchange trading. 
 

3. Have a insight into fluctuation of various 
currencies in relation to established 
international currency. 

 
4. Understand and prepare financial 

documents incorporating foreign 
exchange management 

 
5. Gain knowledge of economic, 

transaction and translation risks involved 
in forex management. 
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BAAC 3203 
Government Accounting  

3credit hours 

Pre-requisite  BAAC 2100         :      Principles of Accounting -2 

Goal 
The course aims to make students aware of the dynamism of 
government and not –for –profit accounting and of the intellectual 
challenges that it presents. 

Objectives Outcomes 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
Students should be able to : 
 

1. Understand the characteristics that distinguish       government 
and not-for-profit organizations from businesses, and the 
accounting and reporting implications of these characteristics. 

 
2. Explain the nature of funds, including why they are used and 

the interrelationship among them. 
 
3. The basic fund types, used by governments: Government 

Funds, Proprietary Funds, Fiduciary Funds, Account Groups.  
 
4. Government Funds: General Fund, Special Revenue Funds, 

Capital Projects Fund, Debt Service Fund, Special Assessment 
Fund. 

 
5. Account groups: General Fixed Asset Group of Accounts, 

General Long Term Debt Group of Accounts. 
 
6. Proprietary Funds: Enterprise Fund, Internal Service Fund. 
 
7. Fiduciary Funds: Trust funds and agency.  
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BAAC 2206 Intermediate Accounting - 1  3 Credit 
Hours 

Goal Intermediate Accounting -1 is an introductory course intended to 
develop an understanding of the environment, role, and basic concept of 
accounting, primarily from the standpoint of the user of financial 
information. 

Objectives Outcomes 

To provide the student with an understanding 
of:  

1. The preparation and understanding of 
financial statement for users external to 
the firm. 

2. The concepts and standards underlying 
the adjustment entries and closing 
entries used to prepare balance sheet.  

3. The use of accounting of fixed assets 
and depreciation information for 
business decisions and as a basic 
language of business 

 

 

 

 

  

The students should be able to: 

1. Analyze business using cash basis Vs 
accrual basis.  

2. Prepare effectively the financial statements 
of the firm with adjustments. 

3. Learn how to deal with the inventories and 
its accounting treatments.  

4. Know how to account for the receivables 
and payables.  

5. Learn what is meant by the allowances, 
doubtful debts. 

6.  Learn various methods of providing for 
depreciation on the fixed assets. 
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BAAC 3100 Intermediate Accounting-2 3 Credit 
Hours 

Prerequisites:  BAAC 2100 (Intermediate Accounting-1) 

Goal 
The aim of this course is to extend students knowledge in accounting and 
takes them a further step to deal with individual items of balance sheet to 
be more perfect and specialized in accounting. In addition, the course is 
aimed at introducing accounting students to international operations and so 
to practice on foreign Currency translation problems. 

 

Objectives Outcomes 

To provide the students with an understanding of 
: 
How to deal with different kinds of tangible and 
intangible assets, depreciation and amortization 
methods, selling, disposition and trading in of 
fixed assets. 
 
How to deal with liabilities and issues of financing 
the activities through the liabilities. 
 
What are the international operations and the 
nature of effect that they influence the 
companies? Discuss in details the foreign 
currency exchange and the effects of the change 
in exchange rates. Also introduces accounting 
students to international investments aspects and 
the accounting for such activities.  
 
 

 
 

 

The students should be able to: 

1. Understand the tangible and intangible 
fixed assets and various methods of 
depreciations. 

2. Know selling disposition and trading in of 
fixed assets and to disseminate how the 
gain or loss in trading in of fixed assets is 
recognized. 

3. Understand different sources of financing 
including current and non-current 
liabilities.  

4. Understand about accounting of bonds 
issued at par, premium and discounts. 

5. Know the investment in long term and 
short term fixed assets. 

6. Understand international operation and 
foreign currency translation. 
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BAAC4102 International Accounting 

Standards 

3 Credit 
Hours 

Prerequisites:  BAAC 3100         :      Intermediate Accounting - 2 

Goal 
The main goal of this course is to provide accounting students with the 
information about the development in the accounting standards and the 
emergence of  the international accounting standards, the areas dealt with 
and the agencies and associations concerned with this. The other aim is to 
enable accounting students to practice IAS in the real world 

Objectives Outcomes 

To provide the students with an understanding of 
: 
How to deal with different kinds of tangible and 
intangible assets, depreciation and amortization 
methods, selling, disposition and trading in of 
fixed assets. 
 
How to deal with liabilities and issues of financing 
the activities through the liabilities. 
 
What are the international operations and the 
nature of effect that they influence the 
companies? Discuss in details the foreign 
currency exchange and the effects of the change 
in exchange rates. Also introduces accounting 
students to international investments aspects and 
the accounting for such activities.  
 
 

 

The students should be able to: 

Introduction to International Accounting 
Standards  
 
- The need for International Accounting 
Standards  
- Major International Accounting Standards 
Setters 
-Objectives and the Organization of the 
International Accounting     Standards 
Committee(IASC) 
 
International Accounting Standards : 
 
IAS –  1   Presentation of Financial Statements 
IAS -  2    Inventories 
IAS -  7    Cash Flow Statements 
IAS-   8   Net Profit  or Loss for the period, 
Fundamental  Errors and Changes in Accounting 
Policies 
IAS- 10 Events after the Balance Sheet date 
IAS-  16  Property, Plant and Equipment 
IAS- 18  Revenue 
IAS – 30 Disclosure in the Financial Statements 
of banks and similar financial institutions 
IAS – 32 Financial instruments : Presentation 
and Disclosure 
IAS – 33 Earnings per Share  
IAS – 34 Interim Financial Reporting  

IAS – 37 Provisions, Contingent Liabilities and 
Contingent Assets.  

 

 



HIGHER COLLEGE OF TECHNOLOGY 
Business Studies Department 

 

 72 

 

 

 

BAAC 2204 Management Accounting-1  3 Credit 
Hours 

Prerequisites:  BAAC 2101 (Cost Accounting) 

Goal 
 To introduce the students to management accounting, which is 

concerned with the information necessary for planning, control, 
and decision making, the emphasis has to be given to the 
techniques used for these purposes. 

 To introduce students to real world practices and issues where 
management faces a variety of cases with different possibilities 
and probabilities.  

 

Objectives Outcomes 

This course will enable the students to be 
exposed to the theory as well as the experience 
associated with Management Accounting 
techniques and practices. 

 

 

When students finish with this course 
should be able to deal with the following  
issues: 
 
1. Familiar with the management 

accounting methods and techniques. 

2. Being able to deal with real world 
problems and issues of management 
accounting. 

3. Being able to face the requirements of 
the decision making process and 
appreciate the nature of the information 
necessary for each kind. 

4. Being able to calculate the outcome of 
different kinds of decisions in a variety 
circumstances. 

5. Being able to deal with techniques like 
the budgeting and budgetary control, 
cash budget, Break Even Point 
Analysis, Decision Making, and 
variance Analysis Techniques.   
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BAAC 4100 Management Accounting 2 3 Credit 
Hours 

Prerequisites:  BAAC2204 (Management Accounting 1 ) 

Goal The main aim of this course is to introduce to the students the advance 
techniques of management accounting for decision making. 

Objectives Outcomes 

 
This course takes accounting students further 
step in understanding more developed ideas and 
techniques about management accounting and  
decision making  areas. More concentration is 
given to relevant information for different types of 
decision making and management accounting 
areas. Practices from real world of how 
accounting can provide management with the 
necessary information to face difficult and 
emergency cases are given adequate attention 
and provided with each chapter. 

 

The students should be able to: 

1. Identify, describe, and evaluate the 
relevant costs for making decisions. 

 
2. Identify and apply appropriate planning 

and decision making techniques to 
management problems involving 
organizational resources i.e. multi 
product break even analysis and pricing 

 
3. Evaluate and distinguish between 

alternative courses of action using 
appropriate techniques. 

 
4. Use linear programming techniques to 

allocate the available resources to get 
maximum profit. (graphical method only) 

 
5. Understand and apply the concepts 

behind the experience and learning 
curve aspects in estimating the costs. 
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BAFI 3200 Portfolio Management 3 Credit 
Hours 

Prerequisites:  BAFI 2109        :      FINANCIAL MANAGEMENT 

Goal The main goal of this course is to introduce the investment markets and 
securities to the students and to introduce the main functions of stock 
exchange and the concept of portfolio management 

Objectives Outcomes 

 
This course takes accounting 
students further step in 
understanding more developed 
ideas and techniques about 
management accounting and  
decision making  areas. More 
concentration is given to 
relevant information for 
different types of decision 
making and management 
accounting areas. Practices 
from real world of how 
accounting can provide 
management with the 
necessary information to face 
difficult and emergency cases 
are given adequate attention 
and provided with each 
chapter. 

 

 

Students should be able to  
 
1. Investment – objectives and risk 

Art of investment – maximization of return- minimum of risk – 
investment choices or decisions – factual or informational 
premises – expectational  premises – valuational premises – 
speculation –investment – gambling – increasing popularity of 
investment  

2. Financial markets 
Classification of financial markets – based on financial claims – 
based on maturity claims – based on new issues and 
outstanding issues – based on timing of delivery – based on 
organizational structure -  Debt market – Equity Market – 
Money Market – Capital Market – Primary Market- Secondary 
Market- Cash or Spot Market- Forward or Future Market – 
Exchange Traded Market- OTC market. Functions of financial 
market. 

3. Portfolio Management Process: specification of investment 
objectives and constraints- choice of asset mix- formulation of 
portfolio strategy- Selection of securities- Portfolio execution – 
Portfolio revision – Performance evaluation 

4. Investment alternatives: Selecting investments in a global 
market: Fixed income investments –Financial assets- Real 
assets- Savings Accounts – Certificate of Deposits (CDs) – T-
Bills – Capital Market Instruments – Preferred stock- Equity 
instruments – Financial derivates or special equity 
instruments- Options – warrants – Puts and Calls –Future 
Contracts- Financial futures – Mutual funds.  

5. Muscat Security Market ( MSM)  
Foundation of MSM – Structuring the Capital Market- 
objectives – tasks of CMA – tasks of MSM- Muscat Depository 
and Registration Company- Objective – Process of dealing in 
securities – Issue ,subscription and allotment of securities- 
listing and trading – clearance and settlement- Deposit and 
registration- Regular market- Parallel market – Third Market ( 
OTC market) Electronic Trading System – goals of electronic 
trading- Stages of electronic trading – shareholders code - 
Index-Index usage- MSM 30 index – Selection criteria of MSM 
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BAAC 2100 Principles of Accounting 2 3 Credit 
Hours 

Prerequisites:   

Goal This course will refresh students' information about Principles of Accounting 
(1) and the basics of Accounting principles and concepts, and will give the 
students the opportunity to implement accounting techniques, standards, 
methods, and procedures is necessary to equip them with the necessary 
tools for accounting practice. 

Objectives Outcomes 

This course discusses the preparation of full 
financial statements. Understanding the 
purchases and sales transaction and the relevant 
issues on this regards. This course also explains 
the different methods of evaluation the stocks. 
 

 

 

 

When students finish with this course; they 
should be able to deal with the following  issues: 
 

1. Understanding the meaning and 
importance of the final accounts.  

2. Being able to deal with purchases and 
sales transaction, returns, allowances, 
and discount. 

3. Understanding the assets deprecation 
using the most common methods. 

4. Being able to be familiar with the stock 
evaluation methods, significance, and 
accounting treatment. 

5. Being able to record the transactions for 
acquiring and selling the securities; 
shares and bonds.  
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BAFI 3301 Project Appraisal 3 Credit 
Hours 

Prerequisites:  BAAC 2109 ( Financial Management ) 

Goal The main aim of this course is to introduce the students the project 
management techniques 

Objectives Outcomes 

 
The main objective of this course is to introduce 
the students the various techniques applied for 
evaluating and appraising a capital investment 
project. This course is aimed at providing 
students with basic rules to evaluate new and 
existing projects. Some of the project appraisal 
techniques used are the capital budgeting 
techniques such as NPV, IRR, ARR, payback 
period. 

 

The students should be able to: 

1. Analyze technical, marketing and 
financial aspects of evaluating a project 

 
2. Analyze the various sources of 

information for developing a concept of 
new business. 

 
3. Evaluate projects using capital 

investment appraisal criteria such as 
ARR, IRR, Payback period and NPV. 

 
4. To prepare feasibility reports on the new 

business ideas. 
 

 

 

 
 

 

 

 

 

 

 

 

 

 



HIGHER COLLEGE OF TECHNOLOGY 
Business Studies Department 

 

 77 

 

 

 

 

 

BAAC 4206 Taxation Accounting 3 Credit 
Hours 

Prerequisites:  BAAC3100 – International Accounting Standards 

Goal The main aim of this course is to enable the students to know Oman 
taxation rules – computation of tax for corporate businesses in oman, and 
Income tax rules and computation of income tax and corporate tax as per 
UK taxation.  

Objectives Outcomes 

 
This course takes accounting students in 
understanding the manner in which tax dealings 
must be conducted as per Oman taxation rules, 
and to have good knowledge in computing tax for 
corporate businesses in Oman.  
 
In addition, to develop the ability to prepare 
computations of tax liability for both individuals 
and businesses resident in the UK for the 
purposes of income tax, and corporation tax.  

 

The students should be able to: 

1. Understand Oman taxation rules; 
prepare tax adjusted profit computations 
for trade and professions.  

 
2. Have thorough understanding of Oman 

taxation rules, application of the same in 
computing tax liability of corporate 
businesses in Oman.  

 
3. Understand and apply computations of 

tax relief on non current assets in Oman 
and the UK. 

 
4. Understand and apply UK taxation rules 

in computing taxable income of 
individuals and corporate businesses.   

 
5. Understand and apply the UK taxation 

rules in computations of tax liability for 
individuals and corporate businesses in 
the UK. . 
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BAFI 4212 Insurance Theory and 

Practice 

3 Credit Hours 

Prerequisites:   

Goal The main aim of this course is to impart knowledge related to  theory and 
practice of insurance industry 

Objectives Outcomes 

 To enable the students to understand 
the need, importance and basic concepts 
of insurance. 

  

 To enable the students to understand 
the functioning of insurance business  

 
 To gain the knowledge of different 

insurance policies  
 
 To gain the knowledge of different 

terminology used in insurance business 
 

 Rules and Regulations relating to 
insurance companies in Oman 

 

Enable the students to understand; 

1. The Conceptual Framework:  

 What is Insurance 

 Brief History of Insurance  

 Perils and Risks  

 Importance and benefits of Insurance  

 Principles of Insurance  

 

2. The Business of Insurance:  

 Premium and bonus calculations 

 Claim and settlements  

 Managing Insurance business 

 Final account of insurance companies  

 Role in Economic Development  

 

3. Insurance Terminologies:  

 Both Life and Non-Life   insurance  

 

4. Insurance Products: Life and Non-Life: 

 Endowment, Annuities and other life    

      insurance policies  

 Fire, Marine, Health and other type of 

non life policies 

5. Insurance Companies Law:  

 The Insurance Companies Law in 

Oman, Royal decree No.12/79  

 Role of Capital Market Authority in 

Insurance industries. 
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Course Learning Outcomes 
Formal Arabic Communication (PHIL3201) 

 
 أن يعرف الطالب مصطلح االتصال عناصره العملية االتصالية .1
 أن يبين المهارات الخاصة بكل ركن من أركان، وان يحلل رسالة اتصالية . .2
 أن يحلل رسالة اتصالية وان يعيد انشاء رسالة اتصالية بلغة واضحة .3
،وان يتمثل أن يحدد المستوى اللغوي والجمالي والعلمي واالجتماعي لقناة االتصال .4

 ل.الضوايط اللغوية لعملية االتصا
 .أن يملك مهارات االتصال الشفوي .5
 .أن يوظف مهارات االتصال الكتابي في كتاباته .6
 .سمية أو محضر جلسة أو سيرة ذاتيةأن يكتب رسالة ر .7
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BAHR 4110 Manpower Planning 3 Credit 
Hours 

Prerequisites:  None 

Goal To provide students with a clear knowledge of the importance and need for 
manpower planning as a tool for reducing unemployment and enhance the 
process of omanization.  

Objectives Outcomes 

The course will familiarize students with the 
manpower planning models, and the results 
expected from them and their roles in promoting 
balance between demand and supply for skills. 

  

  

The students should be able to: 

1. Recognize the interrelationship between 
manpower planning and educational 
planning 

2. Analyze the determinates of supply and 
demand for labor 

3. Recognize the problems of Omani labor 
market 

4. Identify manpower planning models, data 
requirements and applications 

5. Recognize the importance of manpower 
planning to enhance Omanization process. 
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BAHR 4109 Performance Appraisal and 

Productivity 

3 Credit 
Hours 

Prerequisites:  BAHR 2101 (HRM) 

Goal To introduce students to the modern performance appraisal systems which 
are used by different organizations in order to enhance the productivity. 

Objectives Outcomes 

Students will learn the importance of performance 
appraisal systems in any organizations and the 
relationship between appraisal systems and 
productivity. Students will know how to develop 
the performance systems and how to evaluate 
them. 

  

 

The students should be able to: 

1. Develop performance appraisal systems 
appropriate for the organization's 
competitive strategy. 

2.  Implement the appraisal systems 
effectively. 

3.  Enhance a high level of productivity. 

4.  Define the concepts of empowerment, 
TQM, and reengineering. 

5.  Analyze and evaluate the effectiveness of 
the available appraisal systems in an 
organization. 

6. Recognize the role of performance appraisal 
in merit pay 

7.  Identify ways of strengthen the pay -for 
performance link  
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BAHR 3101 
 

Managing Troubled Employees 

 

3 Credit 
Hours 

Prerequisites:  None 

Goal 
To equip the students with both knowledge and skills of managing troubled 
employees  

 

Objectives Outcomes 

At the end of the semester, this course should 
enable the students to:  
 

 Understand, identify and manage 
troubled employees 

 Address the causes and concerns of 
troubled employees 

 

 

1. Identify the troubled employees 

2. Develop effective policies and 
procedures to address the causes and 
concerns of troubled employees 

3. Recognize the legal and ethical issues 
surrounding the troubled employees 

4. Develop employee assistance programs 
to help facing the problems of troubled 
employees 

5. Identify the sources of conflicts and 
suggest ways to overcome these 
conflicts 

6. Define the workplace trends related to 
sexual equality, discriminations, stress, 
mental illness and workplace violence 
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BADB 2301 Database for Small Business 3 Credit Hours 

Prerequisites None 

Goal 
To provide students with a knowledge of technical and managerial aspects of the widely 
used database applications in business. 

Objectives Outcomes 

The course should enable the student to: 
 
1. Understand the role of database systems 

in information systems.  
 
2. Through introducing the concepts and 

types of computer database examine 
theoretical and pragmatic ideas underlying 
relational database and discuss certain 
other aspects of the database systems –
recovery, concurrency, security, and 
integrity. 

 

 

The students should be able to:  

1. Identify the types of the problems for which database 
management system can supply solutions. 

2. Learn basic design principals in database. 

3. Describe the principles of database design and apply them 
to practical situations. 

4. Identify and describe strategies for data entry and integrity. 

5. Determine the method for organizing and recording the data. 

6. Aware of underlying concepts and skills of data analysis, 
data modeling, normalization and principles and theories of a 
relational database. 

7. Identify primary and secondary keys and indexes. 

8. Define the operational concerns; include security issues for 
database management. 

9. Carry out logical and physical database design. 

10. Discuss the capabilities and limitations of database 
management software particularly Microsoft access, Tally, 
SPSS etc. for implementing data management. 



HIGHER COLLEGE OF TECHNOLOGY 
Business Studies Department 

 

 84 

 

 

 

 

 

 

 

 

 

 

 

 

BAFI 3211 Banking Theory & Practice 3 Credit Hours 

Prerequisites None 

Goal 
To provide students with a knowledge of technical and managerial aspects of the widely 
used database applications in business. 

Objectives Outcomes 

The course should enable the student to: 
 
1. Understand the role of database systems 

in information systems.  
 
2. Through introducing the concepts and 

types of computer database examine 
theoretical and pragmatic ideas underlying 
relational database and discuss certain 
other aspects of the database systems –
recovery, concurrency, security, and 
integrity. 

 

 

The students should be able to:  

1. Distinguish different types and kinds of banks, 
understand origin of banking system. 

2. 2. Have a clear understanding of role of Central Bank & 
Commercial Bank 

3. 3. Understand the different customer and banker 
relationship, the features of these relationships, and 
their respective rights and obligations in those 
relationships. 

4. 4. Understand the various sources & uses of fund and 
the concept of off-balance sheet financing. 

5. 5. Understand the meaning of paying banker and 
collecting banker. 

6. 6. Understand banking terminology & instruments such 
as negotiable instruments, bills of exchange, and 
promissory notes. 

  
. 
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BAMG 2100 Production and Operations 

Management 

3 Credit 
Hours 

Prerequisites:   None 

Goal This is to give an introduction to the functional area of production and 
operations management as practiced in manufacturing industries and the 
service sector. It includes decision-making, project management, facility 
layout in both manufacturing and services industries, waiting lines, quality 
control, just-in-time systems, forecasting, aggregate planning, inventory 
management. 

Objectives Outcomes 

 The course will enable students to learn about 
the design, implementation and control of 
production and operations   

 

 

The students should be able to: 

1. Demonstrate a basic understanding of project 
management. 

2. Demonstrate an awareness of the importance 
of facility layouts. 

3.  Explain the importance of Quality Control. 
Apply techniques to measure quality control. 

4.  Demonstrate a basic understanding of the 
problems of waiting lines.  

5. Demonstrate an understanding of the 
principles of just-in-time systems. 

6. Explain the importance of forecasting. 
Demonstrate the ability to apply some 
mathematical forecasting techniques.  

7. Demonstrate an understanding of the concept 
of aggregate planning. 

8. Demonstrate an understanding of the 
problems involved in inventory management. 
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ITTC2100, 

ESTC2100             
Technical Communication 3 Credit Hours 

Prerequisites 

English for Specific Purposes 2 (BSESP1200, ESESP1200, or ITESP1200)               
Mandatory Requisites  
All higher diploma/degree courses require Technical Communication 

 

Goal 
This is to continue of the course entitled English for Specific Purposes 2. It teaches 
advanced technical jargon relevant to students’ majors. It also teaches technical writing and 
develops presentation skills, entrepreneurial skills and critical thinking skills.   

Objectives Outcomes 

The course will enable the students to: 

 

 Promote active learning 

 Prepare students for their professional 
environment 

 

 

1. Effectively use advanced technical vocabulary relevant to their 
majors. 

2.  Write well-organized, well-developed part-by-part technical 
descriptions, in light of audience and purpose needs. 

3. Identify job search techniques.  

4. Write well-organized, well-developed targeted job application 
letters. 

5.  Write well-organized, well-developed targeted resumes.  

6. Effectively fill in job application forms. 

7. Taking effective job interviews. 

8. Give effective PowerPoint, research-based individual 
presentations that are appropriate to audience and purpose 
needs, incorporating in-text and end-of-text referencing, to 
evaluate and make improvement/evolvement suggestions about 
the technical descriptions of products/devices relevant to their 
majors.  

9. Draw and explain conclusions about target rules.  


